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As the global economy continues to develop and new entrepreneurs take advantage of emerging markets, the small
business sector plays a greater role of economic development in the international arena. The Handbook of Research on
Strategic Management in Small and Medium Enterprises contributes new research to the current array of literature on
small business management under diverse geographic, economic, and socio-cultural conditions. By exploring existing
theories in tandem with fresh viewpoints, this book will serve as a valuable reference to students, lecturers, researchers,
entrepreneurs, and policy makers investigating the use of strategic management in various scenarios and situations.
Business Model Generation is a handbook for visionaries, game changers, and challengers striving to defy outmoded
business models and design tomorrow's enterprises. If your organization needs to adapt to harsh new realities, but you
don't yet have a strategy that will get you out in front of your competitors, you need Business Model Generation. Cocreated by 470 "Business Model Canvas" practitioners from 45 countries, the book features a beautiful, highly visual,
4-color design that takes powerful strategic ideas and tools, and makes them easy to implement in your organization. It
explains the most common Business Model patterns, based on concepts from leading business thinkers, and helps you
reinterpret them for your own context. You will learn how to systematically understand, design, and implement a gamechanging business model--or analyze and renovate an old one. Along the way, you'll understand at a much deeper level
your customers, distribution channels, partners, revenue streams, costs, and your core value proposition. Business
Model Generation features practical innovation techniques used today by leading consultants and companies worldwide,
including 3M, Ericsson, Capgemini, Deloitte, and others. Designed for doers, it is for those ready to abandon outmoded
thinking and embrace new models of value creation: for executives, consultants, entrepreneurs, and leaders of all
organizations. If you're ready to change the rules, you belong to "the business model generation!"
This book is useful for B.Com., M.Com., and MBA students of all Indian Universities. Presentation of various aspects of
entrepreneurship is the most salient features of this book. Clarity of all topics has been given throughout. Description of
the most difficult topics, in a simple and easy to follow style, has been the authors main attempt. At the end of the each
chapter Assessment Questions are included in this book. Glossary, Bibliography, Author Index, Subject Index and
Abbreviations are incoporated at the end of the book.
'The Handbook of Accounting and Development examines the major areas of accounting and development (financial
reporting, management control, taxation, education) in both the public and private sectors. The four editors have written
two of the chapters, including the "Introduction" which is more substantial and useful than an average introduction. The
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remaining 14 chapters are contributed by 22 distinguished authors who work in nine different countries. The quality of the
writing is high throughout. The Handbook should be warmly welcomed by policy-makers and academics, especially those
of us who have not paid enough attention to such matters in the past.' – Christopher Nobes, Royal Holloway, University
of London, UK 'Trevor Hopper and his colleagues provide a central point of reference for research into accounting and
development. Definitive chapters from internationally recognised authors (including Marcia Annisette, Kerry Jacobs, Chris
Poullaos, Brendan O'Dwyer, Chibuike Uche and Jeffrey Unerman) cover the full range of issues from the role of capital
markets in development, through accounting professionalization, to taxation and transfer pricing. Contributions from
authors working for donors and non-governmental organisations provide a useful practical dimension that builds on the
more academic chapters.' – Christopher Napier, Royal Holloway, University of London, UK This innovative and
informative Handbook brings together leading international researchers on accounting and development to review
empirical evidence, issues, policies and practices both past and present. The perspectives of the expert contributors
reflect the strong growth of research on the topic, as accounting is increasingly recognised as an important factor in
development. The book draws commentary and analyses together to inform future research, practice and policy and
raises awareness of the actual and potential role of accounting in formulating and executing development policy. With
theoretical and empirically focused chapters, this Handbook will appeal to academics and postgraduate students in
accounting and development studies, practitioners, policymakers and development partners.
The Emerald Handbook of Women and Entrepreneurship in Developing Economies examines women's role in
entrepreneurial practices in a range of developing countries and applies unique strategic contextual frameworks to
analyse, interpret and understand individual processes, themes and issues.
Entrepreneurship has always been a key factor in economic growth, innovation, and the development of firms and
businesses. More recently, new technologies, the waning of the "old economy", globalization, changing cultures and
popular attitudes, and new policy stances have further highlighted the importance of entrepreneurship and enterprise.
Entrepreneurship is now a dynamic and expanding area of research, teaching, and debate, but there has been no
standard reference work which is suitable for both established scholars and new researchers. This book fills that gap. All
the major aspects of entrepreneurship are covered, including: * the start-up and growth of firms, * financing and venture
capital, * innovation, technology and marketing, * women entrepreneurs, * ethnic entrepreneurs, * migration, * small firm
policy, * the economic and social history of entrepreneurship. This is a comprehensive review of state-of-the-art research
in entrepreneurship, written by an international team of leading scholars, and will be an essential reference for academics
and policy makers, as well as being suitable for use on masters courses and doctoral programs. About the Series Oxford
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Handbooks in Business & Management bring together the world's leading scholars on the subject to discuss current
research and the latest thinking in a range of interrelated topics including Strategy, Organizational Behavior, Public
Management, International Business, and many others. Containing completely new essays with extensive referencing to
further reading and key ideas, the volumes, in hardback or paperback, serve as both a thorough introduction to a topic
and a useful desk reference for scholars and advanced students alike.
Written by a practicing business attorney with startup experience in the environmental and technology sectors, this
comprehensive handbook assists entrepreneurs in tackling the wide variety of opportunities to go green. A one-stop
resource for entrepreneurs, it helps readers incorporate clean technology, environmental practices, and green business
approaches into the work environment. The book discusses how to sell to utilities, explores fundraising outlets for green
businesses, covers government incentives, presents key startup tools aimed at green businesses, and addresses
challenges of many new businesses, such as raising money and making sales. Additional resources are available on the
book's website.
This Handbook focuses on techno-entrepreneurial ecosystems under several different aspects: how the ecosystems
have evolved in techno-entrepreneurship, the influence that techno-entrepreneurs can have on complex ecosystems
such as regions and nations, and the new types of innovations that techno-entrepreneurs are pursuing to adapt to the
ecosystems, such as frugal innovation.
Ô. . . the book is an important reading in the field of entrepreneurship. One of its main contributions is that it clearly
shows that the process of new firm formation is a regional event. The chapters are rich in theoretical insights and data,
and are valuable readings for students, academics, and policy-makers interested in entrepreneurship and regional
growth.Õ Ð Christine Tam‡sy, Regional Studies ÔEntrepreneurship can have powerful effects on local as well as
national economies. The chapters in this edited volume, authored by well-known experts in their fields, explore various
aspects of entrepreneurship and regional development. The book provides an illuminating overview of the current state of
knowledge while also sharing with the reader several new findings and insights on issues as diverse as globalization,
regional employment growth, nascent entrepreneurs, gazelles, labor productivity, government regulations, and university
entrepreneurship. It is recommended reading for anyone interested in these topics.Õ Ð Simon C. Parker, The University
of Western Ontario, Canada ÔThere is substantial evidence regarding the considerable regional variation in business
creation. Michael Fritsch has done a fine job of assembling the most recent analyses of the best scholars on the regional
factors affecting firm creation and the consequences. It is essential reading for any scholar or policy analyst seeking a
state-of-the-art overview of the current empirical status of research on this important topic.Õ Ð Paul D. Reynolds, George
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Washington University, US ÔThis Handbook examines the contribution of the entrepreneur and related processes to
regional economic development. The recognition that the indirect entrepreneurial effects on development are more
significant than the direct is an important and under-girding conclusion. And further, that entrepreneurial driven effects
are often not felt immediately but in some cases only across decades, as illustrated by the over-two-decade incubation of
the entrepreneurial culture in Silicon Valley which only later resulted in it becoming the dominant icon of scientific and
technology regional development that it is today.Õ Ð Roger Stough, George Mason University, US ÔThis volume fills an
important gap in the research literature on entrepreneurship. Entrepreneurship is a localized phenomenon and all too
many studies disregard this fact. Thus, the regional economic milieu is a critical factor determining not only the volume
and type of entrepreneurship but also the effects of entrepreneurship in terms of value-added growth, employment
growth, etc. The contributions in this book by a number of leading scientists in the field provide an excellent overview and
understanding of the prerequisites for and the role of entrepreneurship in regional growth and development.Õ Ð Charlie
Karlsson, Jšnkšping University, Sweden Recent research has found pronounced differences in the level of
entrepreneurship and new business formation across various regions and nations. This timely Handbook reveals that the
development of new ventures as well as their effects on overall economic growth are strongly shaped by their regional
and national environment. The expert group of contributors gives an overview on the current state of the art in this field,
and proposes avenues for further investigation. Topics include the regional determinants of new business formation, the
effects of start-ups on growth, the role of globalization for regional entrepreneurship, the effect of national and regional
framework conditions, as well as the role of universities as incubators of innovative new firms.
Written by leading scholars, The Wiley Handbook of Entrepreneurship provides a distinctive overview of methodological,
theoretical and paradigm changes in the area of entrepreneurship research. It is divided into four parts covering history
and theory, individual differences and creativity, organizational aspects of innovation including intrapreneurship, and
macroeconomic aspects such as social entrepreneurship and entrepreneurship in developing countries. The result is a
must-have resource for seasoned researchers and newcomers alike, as well as practitioners and advanced students of
business, entrepreneurship, and social and organizational psychology.
'This highly original book focuses on human resource management issues in the context of entrepreneurial and small
firms, including original theoretical and empirical chapters. . . the book offers a unique insight into understanding the role
of HRM in developing sustainable entrepreneurship and entrepreneurial ventures as well as how HRM practices and
procedures can be used to help navigate, or indeed drive, the changing landscape in smaller and entrepreneurial firms. It
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makers and post-graduate students interested in these areas. It provides a starting point to consider a variety of issues
with regard to HRM and, in this regard it is an interesting and useful Handbook.' – Qihai Huang, International Journal of
Entrepreneurial Behaviour & Research This invaluable reference tool has been designed in response to the growing
recognition that too little is known about the intersection between entrepreneurship and human resource management.
Paying particular attention to the 'people' side of venture emergence and development, it offers unique insights into the
role that human resource management (HRM) plays in small and entrepreneurial firms. A group of international scholars
contribute theoretical and empirical chapters on specific HRM issues in the context of entrepreneurial and smaller firms.
The Handbook offers a new understanding of the role of HRM in developing sustainable entrepreneurship and describes
how HRM practices and procedures can be used to help navigate and, indeed, drive the changing landscape in these
firms. Exploring the functional aspects and nature of managing HRM in new, small, growing, emerging and
entrepreneurial firms, this fascinating Handbook will not only be warmly welcomed by HRM students, researchers and
academics, but also by HR practitioners and managers.
The chapters in The Handbook of Entrepreneurial Dynamics provide the rationale for questionnaires used in the Panel
Study of Entrepreneurial Dynamics (PSED). The PSED is a research program that was initiated to provide systematic,
reliable, and generalizable data on important features of the new business creation process. The PSED includes
information on the proportion and characteristics of the adult population involved in efforts to start businesses, the
activities and characteristics that comprise the nature of the business start-up process, and the proportion and
characteristics of those business start-up efforts that actually become new businesses. The handbook also describes the
PSED data collection process; provides documentation of the interview schedules, codebooks, data preparation and
weighting scheme; as well as offers examples of how analyses of PSED data might be conducted. The authors identify
specific measures that can be used to operationalize theory as well as provide evidence from the PSED data sets on
these measures' reliability and validity.
In some cases, technology-based projects have revolutionized the way of living by contributing to job and wealth
creation. These types of ventures, regardless of their outstanding relevance, are the exception rather than the norm in
that they account for only a very small percentage of entrepreneurial activity. Although not ignoring these important
ventures, the main goal of this title is to fully unleash the wide potential of the entrepreneurial activity, exploring and
highlighting the somewhat hidden part, which is ultimately responsible for the largest part of new businesses and, as a
consequence, for the wellbeing of millions of people virtually everywhere. The Handbook of Research on Approaches to
Alternative Entrepreneurship Opportunities is a collection of innovative research on the methods and applications of
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entrepreneurial activity beyond the traditional boundaries of entrepreneurship research. While highlighting topics
including collective business, organizational performance, and generational differences, this book is ideally designed for
entrepreneurs, developers, researchers, business managers, industry professionals, academicians, and students seeking
to draw attention to distinctive and multifaceted types of entrepreneurship.
This Entrepreneur Handbook is designed to give the entrepreneur the required information to effectively start a business.
The system developed in this handbook uses the StartBook as our textbook, but additionally provides standardized
videos to teach each session's topic content.The workbook contains: ?An overview of a typical 2-hour session identifying
the key areas for delivering each session.?An Action Plan Log for the entrepreneur to track assignments and the key
learnings from those assignments.?Assignment details for the entrepreneur to prepare for the next session and complete
homework after a session.Sessions are broken down into the following key areas:?Welcome.?Review of what was
learned from completing last session's assignment.?The biblical basis for the current session.?Introduction to key
concepts for the current session.?Session video that goes through the key concepts.?Review of what was learned
through the video.?Discussion of session topics and how to apply to a business.?Action Planning based on what was
learned.The videos that will be used in each session to teach entrepreneurs the session's content will be provided by the
Facilitator during your class.We pray that this resource will allow you to start and build a strong business that will impact
your community for good, all to the glory of God!Bill CousineauEntrepreneur Development Box, COO
Allying and expanding the diverse fields of entrepreneurship and sustainable development research is a modern day
imperative. This Handbook paints an illuminating picture of the historic and current understanding of the bond between
entrepreneurship an
This Research Handbook offers contextualized perspectives on entrepreneurship in emerging economies. Emphasizing
how national context profoundly shapes incentives for entrepreneurial efforts, chapters dissect the opportunities
emerging from various institutions and social practices from the Middle East, North and Sub-Saharan Africa, Asia and
Latin America. This Handbook is an ideal guide for researchers working on emerging economies, particularly those with
an interest in global entrepreneurship.
With the need for sustainability, a focus on developing an economic system that aims at minimizing waste, commonly referred to
as the circular economy, is emerging. Circular economy and studies related to it have gained worldwide attention, as it seems to
be an effective alternative economic system. Naturally, the circular economy will impact enterprises and will shift how
entrepreneurship development and entrepreneurial opportunities are perceived, developed, and resourced. The Handbook of
Research on Entrepreneurship Development and Opportunities in Circular Economy is a collection of pioneering research that
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advances the understanding of entrepreneurship development, identifies the opportunities, and manages the entrepreneurship
development, policies, and programs in order to further a circular economy. In addition to entrepreneurship development and
entrepreneurial opportunities, the book will cover and discuss a number of other factors necessary for a successful transformation,
such as entrepreneurship and innovation, entrepreneurship and change, and entrepreneurship education. While highlighting topics
including consumer consumption, knowledge management, and linear economics, this book is ideally designed for entrepreneurs,
small business owners, managers, consultants, organization development specialists, policymakers, researchers, industry experts,
academicians, and students.
The agriculture sector around the world has experienced profound changes in recent years. This unique and path-breaking
Handbook draws together the best current research in the area of entrepreneurship in agriculture, food production and rural
development. Agriculture policy reforms have impacted farm incomes, while demand side changes have required the development
of sophisticated market driven strategies. Farmers have demonstrated uneven abilities to adapt and adjust to these ongoing
changes. The ability and propensity of farmers to engage in entrepreneurial behaviors is a key explanation of the different patterns
of responses within the sector. This book examines these issues through three main themes. The first theme focuses on the firm
and the individual entrepreneurs, exploring entrepreneurship within the farm sector. The second takes a sector and industry
perspective, exploring new developments in food production and distribution systems. The third theme explores the interrelationship between agricultural entrepreneurship and its spatial context. Contributions are drawn from international research
settings (Scandinavia, Europe, Asia, North America, Australasia) and offer an interdisciplinary approach to the subject. This astute
Handbook, which will challenge and enrich the current literature, will appeal to academics in entrepreneurship, small business
studies, agriculture, rural studies, rural sociology and agricultural economics, as well as food industry economists, policymakers
and all those interested in supporting agricultural and rural businesses.
This book will appeal to researchers and scholars interested in entrepreneurship and creativity issues, coming from a wide range
of academic disciplines. These readers will find an up-to-date presentation of existing and new directions for research in
The course entitled 'Entrepreneurship Development and Communication Skills' has been introduced in the course curriculum of
agricultural universities in India on the recommendation of Fourth Deans Committee. The book contains important aspects of
Entrepreneurship Development and required communication skills leading to building the required capability of entrepreneurs in
the learner. This book is planned to serve as a textbook at undergraduate level for students of agriculture and allied subjects such
as horticulture, home science, animal sciences, etc. This could also be used as reference book by students at postgraduate level
in agricultural universities in particular and non-agricultural universities in general. Further, it may act as a guide to functional
entrepreneurs to inculcate in them the good qualities required for successful entrepreneurship.
The one primer you need to develop your entrepreneurial skills. Whether you're imagining your new business to be the next big
thing in Silicon Valley, a pivotal B2B provider, or an anchor in your local community, the HBR Entrepreneur's Handbook is your
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essential resource for getting your company off the ground. Starting an independent new business is rife with both opportunity and
risk. And as an entrepreneur, you're the one in charge: your actions can make or break your business. You need to know the triedand-true fundamentals--from writing a business plan to getting your first loan. You also need to know the latest thinking on how to
create an irresistible pitch deck, mitigate risk through experimentation, and develop unique opportunities through business model
innovation. The HBR Entrepreneur's Handbook addresses these challenges and more with practical advice and wisdom from
Harvard Business Review's archive. Keep this comprehensive guide with you throughout your startup's life--and increase your
business's odds for success. In the HBR Entrepreneur's Handbook you'll find: Step-by-step guidance through the entrepreneurial
process Concise explanations of the latest research and thinking on entrepreneurship from Harvard Business Review contributors
such as Marc Andreessen and Reid Hoffman Time-honed best practices Stories of real companies, from Airbnb to eBay You'll
learn: Which skills and characteristics make for the best entrepreneurs How to gauge potential opportunities The basics of
business models and competitive strategy How to test your assumptions--before you build a whole business How to select the
right legal structure for your company How to navigate funding options, from venture capital and angel investors to accelerators
and crowdfunding How to develop sales and marketing programs for your venture What entrepreneurial leaders must do to build
culture and set direction as the business keeps growing HBR Handbooks provide ambitious professionals with the frameworks,
advice, and tools they need to excel in their careers. With step-by-step guidance, time-honed best practices, real-life stories, and
concise explanations of research published in Harvard Business Review, each comprehensive volume helps you to stand out from
the pack--whatever your role.
This book is a well written and handy source for readers. Additionally, it provides an overview of current issues relevant to the
development of entrepreneurial policy, which is based on interesting case studies across a number of nations. . . Dessy Irawati,
International Journal of Entrepreneurial Behaviour and Research What is new in the world is the need to understand business
dynamics; the entry, exit and growth of firms in the economy. This dynamic firm structure, as opposed to the static firm structure
that dominated past thinking, has spurred an outpouring of research. The heart of the issue is that while many have identified the
importance of business dynamics (entry and exit) we have only recently taken a closer look at the ecological system in which
some companies must die for others to thrive. Entrepreneurs are the predators of this system. Public policy in an entrepreneurial
economy (dynamic) must limit the forces that prevent firm exit and foster the forces that promote firm entry. This book makes an
important contribution to the debate. Zoltan J. Acs, George Mason University, US and Max Planck Institute of Economics,
Germany This unique Handbook provides a solid foundation for essential study in the nascent field of entrepreneurship policy
research. This foundation is initially developed via the exploration of two significant propositions underpinning the nature of
entrepreneurship policy research. The first is that entrepreneurship has emerged as a bona fide focus of public policy, particularly
with respect to economic growth and employment creation. The second is that neither scholars nor policy makers are presently
equipped to understand the public policy role for entrepreneurship. The contributors experienced scholars, specialist researchers
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and dynamic policy makers thus grapple with novel questions of considerable policy relevance that few have previously posed.
The Handbook therefore provides some of the first crucial, systematic analyses of important issues, and key questions to be raised
in order to move entrepreneurship policy forward are also presented. Written by academics and practitioners drawing examples
from both North America and Europe, this stimulating new Handbook is a prerequisite for students, scholars and practitioners in
the incipient world of entrepreneurship policy.
Smaller companies are abundant in the business realm and outnumber large companies by a wide margin. Understanding the
inner workings of small businesses offers benefits to the consumers and the economy. The Handbook of Research on
Intrapreneurship and Organizational Sustainability in SMEs is a critical scholarly resource that examines the strategies and
concepts that will assist small and medium-sized enterprises to achieve competitiveness. Featuring coverage on a broad range of
topics such as financial management, corporate sustainability, and organizational culture, this publication is geared towards
business managers, professionals, graduate students, and researchers working in the field of smaller-scale business development
initiatives.
The Routledge Handbook of Entrepreneurship in Developing Economies is a landmark volume that offers a uniquely
comprehensive overview of entrepreneurship in developing countries. Addressing the multi-faceted nature of entrepreneurship,
chapters explore a vast range of subject areas including education, economic policy, gender and the prevalence and nature of
informal sector entrepreneurship. In order to understand the process of new venture creation in developing economies, what it
means to be engaged in entrepreneurship in a developing world context must be addressed. This handbook does so by exploring
the difficulties, risks and rewards associated with being an entrepreneur, and evaluates the impacts of the environment,
relationships, performance and policy dynamics on small and entrepreneurial firms in developing economies. The handbook brings
together a unique collection of over forty international researchers who are all actively engaged in studying entrepreneurship in a
developing world context. The chapters offer concise but detailed perspectives and explanations on key aspects of the subject
across a diverse array of developing economies, spanning Africa, Asia, Latin America and Eastern Europe. In doing so, the
chapters highlight the heterogeneity of entrepreneurship in developed economies, and contribute to the on-going policy discourses
for managing and promoting entrepreneurial growth in the developing world. The book will be of great interest to scholars, students
and policymakers in the areas of development economics, business and management, public policy and development studies.
Sandra Fielden and Marilyn Davidson, already well known for their contributions to gender issues in management, have brought together an
absorbing collection of articles that serve to enhance our understanding of a complex area within organisation studies. . . this particular
Handbook is not a mere glossary. The editors provide a forum for scholarly works in a specialised area of small business and
entrepreneurship research. And the International Handbook of Women and Small Business Entrepreneurship provides a rich resource
collectively, the papers serve to summarise and re-examine much of the relevant research to date. . . an accessible book that follows a logical
and coherent pattern. . . the range of this book is significant, and the accomplishment considerable. . . the International Handbook of Women
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and Small Business Entrepreneurship is a serious contribution to a niche area of entrepreneurship scholarship. The editors and authors have
established a place for women in the literature, confirming that gender issues cannot be dismissed as a mere adjunct to the broader field of
entrepreneurship study. This collection offers the reader intelligent engagement with the range of research and ways of knowing about
women and entrepreneurship. Established scholars will find much of interest, and we would also confidently recommend the Handbook to
interested newcomers. Robyn Walker and Kate Lewis, Women in Management Review Sandra L. Fielden and Marilyn J. Davidson have put a
great deal of work into producing this compilation of scientific studies on women and small business entrepreneurship. In this book, the
editors have managed to put together an excellent compilation of studies that look at topics that have aroused the highest interest in this field
in recent years. . . It offers a good balance between theory and practice-oriented studies and presents an academic viewpoint that comes
extremely close to the real, current situation of this phenomenon. This book therefore provides a useful tool both for the academic community
in general and for students, particularly at a postgraduate or doctorate level, who wish to gain a state-of-the-art overview of this business
phenomenon. It may also be put to good use by women in management and entrepreneurship as well as policymakers and small service
providers, given its high empirical content, supported by a sound empirical framework, which deals with real-life issues for women who wish
to start up and manage their own businesses. María Ángeles Escribá Moreno, Entrepreneurship Management . . . a truly international, unique
and impressive contribution to our knowledge and understanding of issues for females starting, running and growing businesses. . . an
important read for anyone with an interest in female entrepreneurship, including researchers, support agents and policymakers. Moreover,
this book may be of interest to those concerned with the theoretical development of the study of entrepreneurship. Laura Galloway,
International Journal of Entrepreneurship and Innovation . . . this book can be recommended as an insightful and interesting work on women
s entrepreneurship from a broad perspective. Wing Lam, International Small Business Journal This truly international Handbook makes a
significant contribution to the field of women s entrepreneurship by broadening the scope of the conversation, hearing voices that are often
unheard, and providing a framework that organizes the current body of knowledge but also presents pathways for future research and
practice. Patricia G. Greene, Babson College, US This Handbook is a breakthrough collection. Women worldwide are now starting small
businesses and entrepreneurial ventures at a faster rate than men. Though small in size, these initiatives represent a significant factor in
economic growth, highlighting their importance. This collection sheds light on the motivations, personality and behaviors of women
entrepreneurs, the constrai
The SAGE Handbook of Small Business and Entrepreneurship offers state-of-the-art chapters on all aspects of this rapidly-evolving
discipline. Original contributions from the best international scholars map the development of Entrepreneurship as an academic field, explore
its key current debates and research methods, and also consider its future directions. Part One: The People and the Entrepreneurial
Processes Part Two: Entrepreneurship and Small Business Management and Organization Part Three: Entrepreneurial Milieu Part Four:
Researching Small Business Entrepreneurship This handbook will be the leading reference book for Entrepreneurship academics and
researchers, as well as those from other associated disciplines including business and management, psychology, marketing, sociology and
anthropology.
The digital economy is a driver of change, innovation, and competitiveness for international businesses and organizations. Because of this, it
is important to highlight emergent and innovative aspects of marketing strategies and entrepreneurial approaches to overcome the challenges
of the digital world. The Handbook of Research on Entrepreneurship and Marketing for Global Reach in the Digital Economy provides
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innovative insights into the key developments and new trends associated with online challenges and opportunities. The content within this
publication represents research encompassing corporate social responsibility, economic policy, and female entrepreneurship, and it is a vital
reference source for policymakers, managers, entrepreneurs, graduate-level business students, researchers, and academicians seeking
coverage on topics centered on conceptual, technological, and design issues related to digital developments in the economy.
Education programs in social entrepreneurship helps to create and fill jobs devoted to developing the local economy, which has become a
dual transfer strategy by which a virtuous circle occurs between a retrofitted educational system based on social entrepreneurship, and
vocational students who are highly entrepreneurial. The Handbook of Research on Social Entrepreneurship and Solidarity Economics
focuses on practical experience and theoretical models for popularizing the concept of social entrepreneurship as a critical element of
economic growth. Emphasizing the ways in which social entrepreneurship benefits developing regions, small and medium enterprises, and
low-income communities, this handbook of research is a pivotal reference source for professionals, academics, and graduate-level students
in the fields of economics, business administration, sociology, education, politics, and international relations.
A multidimensional approach to entrepreneurship, especially in the post-COVID-19 era, will have an important influence on the state of
business and government, especially when considering the effects of technological development, innovation, glocalization, and
nationalization policies that need to be adopted for inclusive sustainable growth, as well as the enhanced and efficient utilization of global
resources. That means there is likely to be a shift in how entrepreneurship development and entrepreneurial opportunities will be perceived,
developed, and resourced. The question is how to sustain SMEs and entrepreneurial innovation in the post-COVID-19 era. Thus,
comprehensive research and knowledge on designing policies and approaches to ensure the sustainability of SMEs and entrepreneurial
innovation in post-pandemic times are essential to sustain, stimulate, and foster SMEs, entrepreneurship, and entrepreneurial innovations.
The Handbook of Research on Sustaining SMEs and Entrepreneurial Innovation in the Post-COVID-19 Era provides research dedicated to
entrepreneurship with a special emphasis on the sustainability of SMEs and entrepreneurial innovations in the post-COVID-19 era. It provides
discussion and the exchange of information on principles, strategies, models, techniques, methodologies, and applications of
entrepreneurship in the post-COVID-19 era in the field of public and private organizations. The chapters communicate the latest
developments and thinking on the entrepreneurship subject worldwide by drawing on the latest developments, ideas, research, and best
practice to examine the implications of the changes taking place due to COVID-19. This book is ideally intended for entrepreneurs, global
organizations, small and medium-sized enterprises, managers, executives, government officials, policymakers, researchers, academicians,
and students who are interested in learning about, designing, or implementing policies that are more effective in the post-pandemic era.
Due to the 2008-2009 crisis, the United Nations 2030 agenda for sustainable development, and the COVID-19 pandemic, the role of
entrepreneurship has become more critical in most economies. Moreover, emerging protectionist policies are further encouraging the
emergence of new entrepreneurial projects, particularly to replace goods and services traditionally provided by other countries.
Understanding current challenges and best practices in nascent entrepreneurship is integral for the successful launching of new ventures to
support the revitalization of economies and achieve sustainability. The Handbook of Research on Nascent Entrepreneurship and Creating
New Ventures is a crucial reference source that covers the latest empirical research findings in the field of entrepreneurship and addresses
the obstacles entrepreneurs face in these recent challenging times. The book embraces a pluralistic perspective from academicians currently
navigating nascent entrepreneurship and key concepts for launching successful new ventures. Covering topics that include government
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support programs, spin-off companies, leadership, strategic entrepreneurship, and crowdfunding, this book is targeted towards
entrepreneurs, professionals, academicians, researchers, and students.
Smaller companies are abundant in the business realm and outnumber large companies by a wide margin. Understanding the inner workings
of small businesses offers benefits to the consumers and the economy. The Handbook of Research on Small and Medium Enterprises in
Developing Countries is an essential handbook for the latest research on the intentions, performance, and application models of independent
firms. Featuring exhaustive coverage on a broad range of topics such as green IT, entrepreneurial ventures, and social capital, this
publication is ideally designed for researchers, academicians, and practitioners seeking current research on the different opportunities and
challenges in relation to this specific sector of business around the globe.
This book is a practical handbook for entrepreneurship in tourism related industries. The book will provide students and prospective
entrepreneurs with the knowledge, know-how and best practices in order to assist them in planning, implementing and managing business
ventures in the field of tourism.
Promoting rural entrepreneurship is a necessary step to limit the negative effects of classical agricultural policy based on a linear process and
attracting secondary resources to the economic process. The analysis of agricultural policy and rural development in conjunction to
entrepreneurship in terms of production may represent a further step in understanding the role and importance of diversifying the rural
potentials in contemporary economies. The Handbook of Research on Agricultural Policy, Rural Development, and Entrepreneurship in
Contemporary Economies is an essential publication of academic research that examines agricultural policy and its impact on shaping future
resilient economy in rural areas and identifies green business models and new business patterns in rural communities. Covering a range of
topics such as entrepreneurship, product management, and marketing, this book is ideal for researchers, policymakers, academicians,
economists, agriculture professionals, rural developers, business investors, and students.
With the shift of the global economic gravity toward emerging economies and the roaring economic growth of the past three decades in
China, East Asian catching-up growth strategies have profound implications for latecomer economies. While there are many handbooks on
entrepreneurship in general, there is no reference on East Asian entrepreneurship. This is the first of its kinds in the market. The volume
provides a useful reference for those who want to know East Asian entrepreneurship and business systems. It also provides many excellent
cases and illustrations on the growth of entrepreneurial firms and the rise of branded products in East Asia. Policy makers or scholars who
are interested in entrepreneurship, small and medium sized enterprises, Asian business systems, international business, innovation and
technology management, economic development, strategic management and East Asian studies would benefit from this volume. The volume
contains two parts. The first part is the key concepts associate with entrepreneurship and East Asian firm growth and transformation. The
second part presents cases of entrepreneurial firms and their founders in East Asia, including Japan, South Korea, Taiwan, Hong Kong and
China. With the handbook, scholars, students and policy makers can grab some basic ideas how entrepreneurs and firms in East Asia
compete and survive in the world market and understand why and how East Asia economies can emerge as one of the most dynamic regions
in the world. Part I concepts: relating to Entrepreneurship: Guanxi Catching-up strategies Types of entrepreneurship Business System
Strategic Management Leadership Part II cases cover variedly from manufacturing to services industries, and specifically including traditional
and newly corporations ranging from toys, convenient stores, fast fashion, high-tech, to catering and service. Written by experts in their
respective areas, Handbook of East Asia entrepreneurship is an excellent review of theories, policies and empirical evidences on important
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topics in Entrepreneurship in East Asian economic development. The book is both a superb teaching tool and a valuable handbook in
development economics.
This Research Handbook argues that the study of entrepreneurs as leaders is a gap in both the leadership and the entrepreneurship
literatures. With conceptual and empirical chapters from a wide range of cultures and entrepreneurship and leadership ecosystems, the
Research Handbook for the first time produces a systematic overview of the entrepreneurial leadership field, providing a state of the art
perspective and highlighting unanswered questions and opportunities for further research. It consolidates existing theory development,
stimulates new conceptual thinking and includes path-breaking empirical explorations.
Organizational collaboration has played an important role in the field of strategic management in recent decades, including influential works
on joint ventures, networks, and social capital. Likewise, the field of entrepreneurship has long recognized the value of collaboration, since
young ventures often don't have the latitude to own or control all of the resources they need. Rather, the conditions of uncertainty and
resource scarcity inherent in entrepreneurship push these ventures to creatively access resources, often through partnerships and
collaborations that vary in formality. Though the importance of collaboration to entrepreneurship might seem apparent, research on it is
distributed across multiple contexts, theoretical perspectives, and units of analysis. The Oxford Handbook of Entrepreneurship and
Collaboration is a comprehensive volume that addresses the most important topics related to collaboration and connects them to unique
challenges and opportunities related to entrepreneurship. Bringing together leading scholars from both areas, the volume takes stock of the
current literature and aims to advance this body of research by highlighting the role that collaboration plays in value creation, resource
acquisition, and the development of entrepreneurial ventures.
Interest in and attention to entrepreneurship has exploded in recent years. Nevertheless, much of the research and scholarship in
entrepreneurship has remained elusive to academics, policymakers and other researchers, in large part because the field is informed by a
broad spectrum of disciplines, including management, finance, economics, policy, sociology, and psychology, often pursued in isolation from
each other. Since its original publication in 2003, the Handbook of Entrepreneurship Research has served as the definitive resource in the
field, bringing together contributions from leading scholars in these disciplines to present a holistic, multi-dimensional approach. This new
edition, fully revised and updated, and including several new chapters, covers all of the primary topics in entrepreneurship, including
entrepreneurial behavior, risk and opportunity recognition, equity financing, business culture and strategy, innovation, and the impact of
entrepreneurship on economic growth and development. Featuring an integrative introduction, extensive literature reviews and reference lists,
the Handbook will continue to serve as a roadmap to the rapidly evolving and dynamic field of entrepreneurship.
With a wide-ranging set of contributions, this book provides a compilation of cutting-edge original research in the field of entrepreneurial
opportunities. The book reopens the subject from diverse perspectives focusing on theories and approaches to entrepreneurial opportunities.
The book has been complemented by an outstanding Delphi panel of six leading scholars of the field: Lowell Busenitz, Dimo Dimov, James
O. Fiet, Denis Grégoire, Jeff McMullen and Mike Wright. This carefully edited selection of current and topical contributions will be of immense
value to students, researchers and scholars interested in the field of entrepreneurial opportunities.
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