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The landmark project management reference, now in a new edition Now in a
Tenth Edition, this industry-leading project management "bible" aligns its
streamlined approach to the latest release of the Project Management Institute's
Project Management Body of Knowledge (PMI®'s PMBOK® Guide), the new
mandatory source of training for the Project Management Professional (PMP®)
Certificat-ion Exam. This outstanding edition gives students and professionals a
profound understanding of project management with insights from one of the bestknown and respected authorities on the subject. From the intricate framework of
organizational behavior and structure that can determine project success to the
planning, scheduling, and controlling processes vital to effective project
management, the new edition thoroughly covers every key component of the
subject. This Tenth Edition features: New sections on scope changes, exiting a
project, collective belief, and managing virtual teams More than twenty-five case
studies, including a new case on the Iridium Project covering all aspects of
project management 400 discussion questions More than 125 multiple-choice
questions (PMI, PMBOK, PMP, and Project Management Professional are
registered marks of the Project Management Institute, Inc.)
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For courses in Marketing Strategy, Marketing Management, and Strategic
Marketing. The premier marketing strategy and management casebook in the
world.
Aiming to bridge the gap between theory and application, this work focuses on
strategic management.
Marketing Research provides comprehensive information on both the quantitative
methods used in marketing research and the many considerations a manager
faces when interpreting and using market research findings. Marketing research
hot topics are featured, including competitive intelligence, published secondary
data and the Internet, and marketing research suppliers and users. Each chapter
helps you explore ethical dilemmas related to the topics discussed, the uses and
needs for marketing research across business functions, and how to use the
Internet to gather marketing research data in an efficient, cost-effective manner.
By focusing on the managerial aspects of marketing research, this book provides
you with both the tools to conduct marketing research, as well as those to
interpret the results and use them effectively as a manager.
The science behind the traits and quirks that drive creative geniuses to make
spectacular breakthroughs What really distinguishes the people who literally
change the world--those creative geniuses who give us one breakthrough after
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another? What differentiates Marie Curie or Elon Musk from the merely creative,
the many one-hit wonders among us? Melissa Schilling, one of the world's
leading experts on innovation, invites us into the lives of eight people--Albert
Einstein, Benjamin Franklin, Elon Musk, Dean Kamen, Nikola Tesla, Marie Curie,
Thomas Edison, and Steve Jobs--to identify the traits and experiences that drove
them to make spectacular breakthroughs, over and over again. While all
innovators possess incredible intellect, intellect alone, she shows, does not
create a breakthrough innovator. It was their personal, social, and emotional
quirkiness that enabled true genius to break through--not just once but again and
again. Nearly all of the innovators, for example, exhibited high levels of social
detachment that enabled them to break with norms, an almost maniacal faith in
their ability to overcome obstacles, and a passionate idealism that pushed them
to work with intensity even in the face of criticism or failure. While these individual
traits would be unlikely to work in isolation--being unconventional without having
high levels of confidence, effort, and goal directedness might, for example, result
in rebellious behavior that does not lead to meaningful outcomes--together they
can fuel both the ability and drive to pursue what others deem impossible.
Schilling shares the science behind the convergence of traits that increases the
likelihood of success. And, as Schilling also reveals, there is much to learn about
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nurturing breakthrough innovation in our own lives--in, for example, the way we
run organizations, manage people, and even how we raise our children.
This work shows how the various elements of consumer analysis fit together in
an integrated framework, called the Wheel of Consumer Analysis. Psychological,
social and behavioural theories are shown as useful for understanding
consumers and developing more effective marketing strategies. The aim is to
enable students to develop skills in analyzing consumers from a marketing
management perspective and in using this knowledge to develop and evaluate
marketing strategies. The text identifies three groups of concepts - affect and
cognition, behaviour and the environment - and shows how these they influence
each other as well as marketing strategy. The focus of the text is managerial,
with a distinctive emphasis on strategic issues and problems. Cases and
questions are included in each chapter.
Marketing attempts to influence the way consumers behave. These attempts
have implications for the organizations making the attempt, the consumers they
are trying to influence, and the society in which these attempts occur. We are all
consumers and we are all members of society, so consumer behavior, and
attempts to influence it, are critical to all of us. This text is designed to provide an
understanding of consumer behavior. This understanding can make us better
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consumer, better marketers, and better citizens. A primary purpose of this text is
to provide the student with a usable, managerial understanding of consumer
behavior.-Pref.
Strategic Marketing Problems: Cases and Comments balances the concepts and
tools useful for solving marketing problems with numerous case studies that
challenge readers to apply what they've learned.
This book is a unique collection of comprehensive cases that explore concepts
and issues surrounding strategic marketing. Chapters explain what strategic
marketing is, and then discuss strategic segmentation, competitive positioning,
and strategies for growth, corporate branding, internal brand management, and
corporate reputation management. With case studies from a broad range of
global contexts and industries, including Burger King, FedEx, and Twitter,
readers will gain a working knowledge of developing and applying market-driven
strategy. Through case analysis, students will learn to: examine the role of
corporate, business, and marketing strategy in strategic marketing; recognize the
implications of markets on competitive space with an emphasis on competitive
positioning and growth; interpret the various elements of marketing strategy and
apply them to a particular real-world situation; apply sound decision-making
strategies and analytical frameworks to specific strategic marketing problems and
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issues; apply ethical frameworks to strategic marketing situations. Strategic
Marketing: Concepts and Cases is ideal for advanced undergraduate and
postgraduate students, as well as those studying for an MBA or executive
courses in strategic marketing or marketing management.
Written by authors with an extensive track record in teaching business, the
Europe, Middle East and Africa Edition of this bestselling volume features an upto-date and comprehensive survey of the functional areas of business, including
management, human resources, marketing, accounting, finance and investment.
Brimming with real examples that address ethics and social responsibility,
sustainable practice, small business and entrepreneurship, global issues, and the
increasing role of social media, this landmark text provides an engaging and
authoritative introduction to business.
MARKETING: THE CORE, 2/e by Kerin, Berkowitz, Hartley, and Rudelius
continues the tradition of cutting-edge content and student-friendliness set by
Marketing 8/e, but in a shorter, more accessible package. The Core distills
Marketingâ€™s 22 chapters down to 18, leaving instructors just the content they
need to cover the essentials of marketing in a single semester. Instructors using
The Core also benefit from a full-sized supplements package. The Core is more
than just a "baby Kerin"; it combines great writing style, currency, and
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supplements into the ideal package.
For undergraduate Principles of Management courses REAL Managers, REAL
Experiences With a renewed focus on skills and careers, the new edition of this
bestselling text can help better prepare your students to enter the job market.
Management, Thirteenth Edition vividly illustrates effective management theories
by incorporating the perspectives of real-life managers. Through examples,
cases, and hands-on exercises, students will see and experience management in
action, helping them understand how the concepts they’re learning actually work
in today’s dynamic business world. Students will gain hands-on practice applying
management concepts with MyManagementLab. They’ll engage in real business
situations with simulations, build their management skills by writing and talking
about different management scenarios, have access to a video library to help put
concepts into perspective, and more. Also available with MyManagementLab
MyManagementLab is an online homework, tutorial, and assessment program
designed to work with this text to engage students and improve results. Within its
structured environment, students practice what they learn, test their
understanding, and pursue a personalized study plan that helps them better
absorb course material and understand difficult concepts. Please note that the
product you are purchasing does not include MyManagementLab.
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MyManagementLab Join over 11 million students benefiting from Pearson
MyLabs This title can be supported by MyManagementLab, an online homework
and tutorial system designed to test and build your understanding. Would you like
to use the power of MyManagementLab to accelerate your learning? You need
both an access card and a course ID to access MyManagementLab. These are
the steps you need to take: 1. Make sure that your lecturer is already using the
system Ask your lecturer before purchasing a MyLab product as you will need a
course ID from them before you can gain access to the system. 2. Check
whether an access card has been included with the book at a reduced cost If it
has, it will be on the inside back cover of the book. 3. If you have a course ID but
no access code, you can benefit from MyManagementLab at a reduced price by
purchasing a pack containing a copy of the book and an access code for
MyManagementLab (ISBN:9781292090313) 4. If your lecturer is using the MyLab
and you would like to purchase the product... Go to www.mymanagementlab.com
to buy access to this interactive study programme. For educator access, contact
your Pearson representative. To find out who your Pearson representative is,
visit www.pearsoned.co.uk/replocator
An introduction to marketing concepts, strategies and practices with a balance of
depth of coverage and ease of learning. Principles of Marketing keeps pace with
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a rapidly changing field, focussing on the ways brands create and capture
consumer value. Practical content and linkage are at the heart of this edition.
Real local and international examples bring ideas to life and new feature 'linking
the concepts' helps students test and consolidate understanding as they go. The
latest edition enhances understanding with a unique learning design including
revised, integrative concept maps at the start of each chapter, end-of-chapter
features summarising ideas and themes, a mix of mini and major case studies to
illuminate concepts, and critical thinking exercises for applying skills.
Providing a balance betwen theory and practice, this guide to retail management
includes useful career information and takes a strategic approach to decision
making.
A game-changing framework for staying top of mind with your audience?from the No. 1
company dominating content marketing What do many successful businesses and
leaders have in common? They’re the first names that come to mind when people think
about their particular industries. How do you achieve this level of trust that influences
people to think of you in the right way at the right time? By developing habits and
strategies that focus on engaging your audience, creating meaningful relationships, and
delivering value consistently, day in and day out. It’s the winning approach John Hall
used to build Influence & Co. into one of “America’s Most Promising Companies,”
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according to Forbes. In this step-by-step guide, he shows you how to use content to
keep your brand front and center in the minds of decision makers who matter. He
reveals: • how consumer needs and expectations have changed and what this shift
means for you • how to build a helpful, authentic, and consistent brand that serves
others just as well as it serves you • proven methods for using digital content to enrich
your target audience’s lives in ways that build real, lasting trust Whether you’re a
marketing leader engaging an audience of potential customers, a business leader
looking to humanize your company brand, or an industry up-and-comer seeking to build
influence, maintaining a prominent spot in your audience’s minds will increase the
likelihood that the moment they need to make a choice, you’ll be the first one they call.
There’s no better way to drive opportunities that result in increased revenue and
growth. Business is never “just” business. It’s always about relationships. It’s always
about a human connection. When you’re viewed as a valuable, trustworthy partner, the
opportunities are endless. Position yourself for success by establishing and developing
content-driven relationships that keep you and your brand Top of Mind.
Market innovation has long been dominated by the worldview of engineers and
economists--build a better mousetrap and the world will take notice. The most influential
strategy books--such as Competing for the Future, The Innovator's Dilemma, and Blue
Ocean Strategy--argue that innovation should focus on breakthrough functionality. Holt
and Cameron challenge this conventional wisdom. They develop a cultural approach to
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innovation: champion a better ideology and the world will take notice. The authors use
detailed historical analyses of the take-offs of Nike, vitaminwater, Marlboro, Starbucks,
Jack Daniel's, Levi's, ESPN, and Ben & Jerry's to build a powerful new theory. They
show how brands in mature categories come to rely upon similar conventional brand
expressions, leading to what the authors call a cultural orthodoxy. Historical changes in
society threaten this orthodoxy by creating demand for new culture. Cultural innovations
draw upon source material--novel cultural content lurking in subcultures, social
movements, and the media--to develop brands that respond to this emerging demand,
leapfrogging entrenched incumbents. The authors demonstrate how they have adapted
this theory into a step-by-step cultural strategy model, which they successfully applied
to start-ups (Fat Tire beer), consumer technologies (Clearblue pregnancy tests), underfunded challengers (Fuse music television), and social enterprises (Freelancer's
Union). Holt and Cameron conclude by explaining why top marketing companies fail at
cultural innovation. Using careful organizational research, the authors demonstrate that
companies are trapped in the brand bureaucracy, which systematically derails
innovation. Cultural innovation requires a new organizational logic. In all of their cases,
the authors find that the cultural innovators have rejected the brand bureaucracy.
Written by one of the leading authorities on brands and marketing in the world today,
Cultural Strategy transforms what has always been treated as the "intuitive" side of
branding into a systematic strategic discipline.
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This leading strategy text presents the complexities of strategic management through
up-to-date scholarship and hands-on applications. Highly respected authors Charles
Hill and Gareth Jones integrate cutting-edge research on topics including corporate
performance, governance, strategic leadership, technology, and business ethics
through both theory and cases. Based on real-world practices and current thinking in
the field, the Ninth Edition of Strategic Management features an increased emphasis on
the changing global economy and its role in strategic management. The high-quality
case study program contains 30 cases covering small, medium, and large companies of
varying backgrounds. All cases are available in the main student text or the core case
text.
Human Resource Management (HRM) takes a managerial orientation; and is viewed as
being relevant to managers in every unit, project, or team. Managers are constantly
faced with HRM issues, problems, and decision making and the text's primary goal is to
show how each manager must be a human resource problem solver and diagnostician.
This book pays attention to the application of HRM approaches in "real organizational"
settings and situations. Realism, understanding, and critical thinking were important in
the revision. Users have continuously been satisfied with the consistent writing style
and level of presentation.
Consumer behaviour is more than buying things; it also embraces the study of how
having (or not having) things affects our lives and how possessions influence the way
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we feel about ourselves and each other - our state of being. The 3rd edition of
Consumer Behaviour is presented in a contemporary framework based around the
buying, having and being model and in an Australasian context. Students will be
engaged and excited by the most current research, real-world examples, global
coverage, managerial applications and ethical examples to cover all facets of consumer
behaviour. With new coverage of Personality and incorporating real consumer data,
Consumer Behaviour is fresh, relevant and up-to-date. It provides students with the
best possible introduction to this fascinating discipline.
Marketers now have the opportunity to invest in more data research and take
advantage of social networking. The new 12th edition of "Marketing Research" shows
marketers how to utilize these techniques to compliment traditional methods. The book
focuses on international market research and incorporates new case studies to present
the latest information in the field. Marketers will also be able to access the books Web
site for a list of readings, links to other key sites, sample datasets for analysis, and
practice questions after each chapter.
A successful marketing department has the power to make or break a business. Today,
marketing professionals are expected to have expertise in a myriad of skills and
knowledge of how to remain competitive in the global market. As companies compete
for international standing, the value of marketing professionals with well-rounded
experience, exposure, and education has skyrocketed. Global Perspectives on
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Contemporary Marketing Education addresses this need by considering the
development and education of marketing professionals in an age of shifting markets
and heightened consumer engagement. A compendium of innovations, insights, and
ideas from marketing professors and professionals, this title explores the need for
students to be prepared to enter the sophisticated global marketplace. This book will be
invaluable to marketing or business students and educators, business professionals,
and business school administrators.
This text combines the market leading writing and presentation skills of Bill Stevenson with
integrated, thorough, Excel modeling from Ceyhun Ozgur. Professor Ozgur teaches
Management Science, Operations, and Statistics using Excel, at the undergrad and MBA
levels at Valparaiso University --and Ozgur developed and tested all examples, problems and
cases with his students. The authors have written this text for students who have no significant
mathematics training and only the most elementary experience with Excel.
The Blueprint for Strategic Advertising’s step-by-step approach takes a comprehensive and
exclusive look into the strategic use of visual, verbal, social media, integrated, and global of
advertising communication. Its deconstructive process analyzes one aspect at a time, creating
an invaluable research tool that students, professors, small business owners and
entrepreneurs will refer to, time and again. This useful guide will concentrate on how strategy
is integrated into visual and verbal ideation. Berman’s compact, content-rich guide offers
chapters detailing social media, user-centered interactive advertising, and presentation
strategy, closing with the creation of a "blueprint" to strategizing globally. Features include a
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handy reference guide to powerful strategizing, an exploration of strategies for myriad media
and messaging vehicles, and an examination of the strategic implementation of the visual and
verbal union. This guide will be useful to students in advertising, marketing, and business
courses as well as advertising professionals and entrepreneurs, outside the classroom.
Beginning with the foundations of community development, An Introduction to Community
Development offers a comprehensive and practical approach to planning for communities.
Road-tested in the authors’ own teaching, and through the training they provide for practicing
planners, it enables students to begin making connections between academic study and
practical know-how from both private and public sector contexts. An Introduction to Community
Development shows how planners can utilize local economic interests and integrate finance
and marketing considerations into their strategy. Most importantly, the book is strongly focused
on outcomes, encouraging students to ask: what is best practice when it comes to planning for
communities, and how do we accurately measure the results of planning practice? This newly
revised and updated edition includes: increased coverage of sustainability issues, discussion
of localism and its relation to community development, quality of life, community well-being and
public health considerations, and content on local food systems. Each chapter provides a
range of reading materials for the student, supplemented with text boxes, a chapter outline,
keywords, and reference lists, and new skills based exercises at the end of each chapter to
help students turn their learning into action, making this the most user-friendly text for
community development now available.
"In a lively conversational style, Robert Hartley provides play-by-play analyses of actual
decisions and practices that led to major marketing wars, comebacks, crises, and triumphs in
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top corporations. Hands-on exercises and debates invite you to immerse yourself in various
situations. These real-life war stories are packed with practical tips and learning experiences
that can serve you throughout your career."--BOOK JACKET.
This package includes a physical copy of Exploring Strategy text only 10th edition as well as
access to the eText and MyStrategyLab. With over one million copies sold worldwide,
Exploring Strategy has long been the essential introduction to strategy for the managers of
today and tomorrow. From entrepreneurial start-ups to multinationals, charities to government
agencies, this book raises the big questions about organisations - how they grow, how they
innovate and how they change. With two new members added to the renowned author team,
this tenth edition of Exploring Strategy has been comprehensively updated to help you: Understand clearly the key concepts and tools of strategic management - Explore hot topics,
including internationalisation, corporate governance, innovation and entrepreneurship - Learn
from case studies on world-famous organisations such as Apple, H&M, Ryanair and
Manchester United FC.
Blending theory with real-life applications, the 8th Edition of LAW AND ETHICS IN THE
BUSINESS ENVIRONMENT presents up-to-the-minute issues in business ethics, along with
the latest in case law for an exciting and thought-provoking text. Rather than shying away from
controversial topics, the text encourages lively classroom debate on everything from privacy
and workers' rights to diversity and stereotyping. Its insightful cases, end-of-chapter questions,
historical quotes, and chapter projects sharpen your critical thinking skills, while a wealth of
interactive assignments like role plays, mock trials, roundtables, and negotiations prepare you
for the ethical and legal dilemmas of the business world. Important Notice: Media content
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referenced within the product description or the product text may not be available in the ebook
version.
Mike Nichols' engaging yet thorough guide has long been the standard in family therapy. The
author describes and analyzes the field of family therapy, covering its history, schools, and
developments. Numerous cases help readers appy theories to real situations and make the
text even more engaging. Upon completing this book, readers will be able to: Describe clinical
approaches Understand old and new developments in the field of family therapy Analyze
successes and failures in research and the impact on current clinical practices Compare
different schools of family therapy and explain the contemporary status of distinct schools of
therapy Note: MySearchLab does not come automatically packaged with this text. To purchase
MySearchLab, please visit: www.mysearchlab.com or you can purchase a ValuePack of the
text + MySearchLab (at no additional cost).

Principles of Management is designed to meet the scope and sequence
requirements of the introductory course on management. This is a traditional
approach to management using the leading, planning, organizing, and controlling
approach. Management is a broad business discipline, and the Principles of
Management course covers many management areas such as human resource
management and strategic management, as well behavioral areas such as
motivation. No one individual can be an expert in all areas of management, so an
additional benefit of this text is that specialists in a variety of areas have authored
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individual chapters.
Introduce your students to strategic management with the market-leading text
that sets the standard for the course area. Written by respected scholars who
have taught strategic management at all educational levels, Hitt, Ireland, and
Hoskisson's latest edition provides an intellectually rich, yet thoroughly practical,
analysis of strategic management. The classic industrial organization model is
combined with a resource-based view of the firm to provide students with a
complete understanding of how today's businesses establish competitive
advantages and create value for stakeholders. Cutting-edge research is
presented with a strong global focus, featuring more than 500 emerging and
established companies. All-new opening cases introduce chapter concepts and
mini cases offer new contexts of study. Important Notice: Media content
referenced within the product description or the product text may not be available
in the ebook version.
Updated in its 11th edition, Understanding the Political World offers a
comparative perspective on how politics works at the global, national, group, and
individual level. Focusing on how fundamental concepts in political science relate
to real political events, this bestselling text surveys political behavior, systems,
and processes throughout the world and asks students to evaluate and apply this
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knowledge. Through an engaging writing style, numerous examples, and the
instructive use of visuals, Understanding the Political World encourages readers
to think like political scientists and to critically examine new and enduring political
realities and challenges.
The Luxury Strategy, written by two world experts on the subject, provides the
first rigorous blueprint for the effective management of luxury brands and
companies at the highest level. It rationalizes those business models that have
achieved profitability and unveils the original methods that were used to
transform small family businesses such as Ferrari, Louis Vuitton, Cartier, Chanel,
Armani, Gucci, and Ralph Lauren into profitable global brands. By defining the
differences between premium and luxury brands and products, analysing the
nature of true luxury brands and turning established marketing 'rules' upside
down, it has established itself as the definitive work on the essence of a luxury
brand strategy. This fully revised second edition of The Luxury Strategy explores
the diversity of meanings of 'luxury' across different markets. It also now includes
a section on marketing and selling luxury goods online and the impact of social
networks and digital developments, cementing its position as the authority on
luxury strategy.
Strategic Marketing Management: The Framework outlines the essentials of
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marketing theory and offers a structured approach to identifying and solving
marketing problems. This book presents a strategic framework to guide business
decisions involving the development of new offerings and the management of
existing products, services, and brands.
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